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CUSTOMER FEEDBACK ON TI{E BUSINESS

OF BIMNGAND SELLING ANITQUES.

IN BANGBO SAMUTPRAKARN.
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Abstract

The objectives of this research on ttre opinion of customers toward the business of trash

collection and trading were to study 1) personal factors of cuslomels in Baagbor Distria,

Samutprakam Province who were involved n'ith tbe business of rash collection ard trading and

werc taryet population under study 2) their opioioo on the busioess oftrash collectioa altd tradilg 3)

and compare their opinioq on this business based upon their personal faclors . Size ofthe sample was

200. Statistics used in this sardy included both desffiptive stzdistics( percentage, Aequency, mean,

standard devidion ) and irferential statistics (t-t€st, F -t€st or one-way analysis ofvariance)

Ourcome ofthe study revealed that the majority of respondens were female , married,21-30

years ofage, higb-school graduaes with monthly income betwcen 10,001 - 20,000 baht. Study of

respondents' opinion indicared that the scorc on environmeot2l imPact was the highest on a givel

rating scale white scores on both ecoaomic and social impacts werc high. The study also showed

that r€spoldeots with differctrt persoaai hctors did not have different opiaioo with rcgad to the

business oftrash collectioo ald trading.
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Customer's Opinion toward the business of trash collection and

trading in Bangbor District , Samutprakarn Province


